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	Chinese Course Title
	動態競爭專題研討：巨觀與微觀的整合 
	Course Number
	

	English Course Title
	Seminar on Competitive Dynamics: An Integrated Consideration of Macro and Micro Perspectives

	Class Format
	Doctoral
	Requirement
	NONE
	Department
	Business Management

	Instructor
	Hao-Chieh Lin, PhD
	Credit
	3

	Course Description

	Over the past 20 years, a body of strategic management literature has emerged that analyzes interfirm competition from a managerial and organizational viewpoint. Competitive dynamics, as it is now known in the management field, provides an important link between micro and macro areas as well as a crucial, leading-edge bridge between the fields of strategy and organizational research. It is one of the major “home-grown” research topics in the field of strategic management (others include the resource-based view (RBV) of the firm and the upper-echelons perspective or top management teams (TMT) research) and has received significantly inter-disciplinary attention.

Competitive dynamics adopts an organizational-behavioral perspective, in contrast to an economic orientation or industry-structure approach, to study the important topic of interfirm competition. The research draws thoughtfully on various disciplines and complements existing disciplinary frameworks by relaxing their assumptions, integrating ideas from several theoretical lenses, and by spanning multiple analytical levels to examine vital phenomena that have previously been unrecognized or unexplored. This micro-macro balanced approach has recently stimulated interest among organizational behavior scholars to apply competitive dynamics ideas at the micro level. As a result, this course expects not only to probe the cornerstone and research stream in the field of the competitive dynamics theory but also to identify potential and promising research topics in various disciplines for participants.

	Course Objectives

	1. To learn the competitive dynamics perspective

2. To develop promising research topics in the field of competitive dynamics
3. To learn how to conduct programmatic research

4. To learn how to publish in premier management journals

5. To learn how to develop a rewarding and integrated research-centered academic career and a balanced life

	Teaching Format

	· Lecture, Question-oriented Dialogue, Paper Critique, and Group Discussion

	Grading Standard

	· Attendance and Participation 30%
· Paper Presentation and Critique 30%
· Term Paper 40%

	Reference/Text

	· Handouts
· Academic Articles Published at Top-tier Journals

	Course content/ Progress / Documents

	Unit 1: Course Introduction
Unit 2: Managing the Research Process: Competitive Dynamics as an Example
Unit 3: Competitive Dynamics in Strategic Management
Unit 4: Conducting Programmatic Research: Competitive Dynamics as an Example
Unit 5: Predicting Competitive Response
Unit 6: Firm Competitive Behavior
Unit 7: Executive Leadership and Competitive Dynamics
Unit 8: Competitive Repertoire
Unit 9: Midterm Assignment
Unit 10: Theoretical Perspectives
Unit 11: Competitive Perception
Unit 12: Competition-Cooperation
Unit 13: Methodological Considerations
Unit 14: The Rivalry of Psychology
Unit 15: Competitive Dynamics: Themes, Trends, and Future Studies
Unit 16: Reconceptualizing Competitive Dynamics: A Multidimensional Framework 
Unit 17: Term Project (I)

Unit 18: Term Project (II)
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