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	Course Description

	  This course is provided for undergraduate first year students. It aims to provide a basic overview of business in the society. Several themes will be introduced, includes what a business is, how a business interacts with environment, and how a business carries out its social functions. 

	Course Objective

	   The main objective is to make students appreciating how a business should/can operate in the market economy, and to develop required soft skills in business environment. Hence, the basic concepts in the field of business studies, such as business ethics, human resource management, operation and production management, financial management, marketing management, and innovation management, will all be discussed in this course. After studying this course, students are expected to comprehend basic ‘jargons’ and concepts related to business studies, and have the communication and team-working skills. 

	Teaching Format

	  1. This course is lecturing-based, and will adopt an interactive approach. Hence, students will be requested to join the discussion in classroom and/or in the e-learning system. Points will be awarded based on frequency of discussion and quality of arguments.
2. In order to develop teamwork skill, students will be requested to join different groups to conduct assignments and exams. A peer review system is also implemented. In this system, students will be requested to evaluate the contribution of their team members and this evaluation will be used to adjust the grade in these group assignments. Free riders are NOT welcomed in this course.
3. The grading system below is for provisional only and will be revised based on the discussion in the first lecture. 
4. If this course is OVERBOOKED, the seats will be determined by the following orders
a. Last year students
b. Exchange students
c. Students who intend to apply double major or minor in Business Management, or intend to transfer to the Department of Business Management. 

	Grading Standard

	1.Attadence：10%
2.Contribution to discussion：20%
3.Individual assignment：10%
4.Group presentation：20%
5.Group written report：20%
6.Final Exam：20% 


	Reference/Text

	序號    作者                   書名           出版社    出版年       出版地        ISBN#

1     中山大學企管系   企業概論   前程    2006     台北縣     97898672392802
2     蔡敦浩、劉育忠   企業概論   滄海    2012     台中市     97898659370273
3     Martin, P.       Better Business Pearson  2010     New Jersey  978013157936

	Course content/ Progress / Documents

	週次
日期
授課內容及主題
1
2013/09/16~2013/09/22
Introduction (Ch1)
2
2013/09/23~2013/09/29
Business in Taiwan (Ch4,6, 7)
3
2013/09/30~2013/10/06
Business in Taiwan (Ch4,6, 7)
4
2013/10/07~2013/10/13
Business and gloablisation (Ch2)
5
2013/10/14~2013/10/20
Business Ethics and CSR (Ch3)
6
2013/10/21~2013/10/27
Business Ethics and CSR (Ch3)
7
2013/10/28~2013/11/03
Production and operation management (Ch9)
8
2013/11/04~2013/11/10
Human resource management (Ch10)
9
2013/11/11~2013/11/17
Marketing Management (Ch8, 13, 14)
10
2013/11/18~2013/11/24
Marketing Management (Ch8, 13, 14)
11
2013/11/25~2013/12/01
Financial managment (Ch11-12)
12
2013/12/02~2013/12/08
IT in the business world (Ch15)
13
2013/12/09~2013/12/15
Innovation and entrepreneurship (Ch16)
14
2013/12/16~2013/12/22
Group presentation
15
2013/12/23~2013/12/29
Group presentation
16
2013/12/30~2014/01/05
中華民國開國紀念日（放假一天）
17
2014/01/06~2014/01/12
Group Presentation
18
2014/01/13~2014/01/19
Final exam
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