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	Course Description

	    「行為經濟學」是近二十年來經濟學門發展出來最重要的一個領域，由於許多人類的選擇、偏好與行為已經無法用傳統的經濟模型解釋，而必須藉由其他學科 (例如心理學、社會學…等) 的視角重新檢視人類的行為以提出合理的解釋，行為經濟學在此背景下孕育而生。
    本課程以非數量方法的方式來介紹行為經濟學，並藉由課堂上的討論來增加學生跨領域的思考能力，期望學生在修習這門課程後，能夠賦予那些所謂「不理性行為」一個精確、合理且正式的詮釋，並將這些概念應用於企業管理實務上。此課程的主題主要分為三部分：(1) 風險與不確定下的選擇、偏好與行為；(2) 跨期選擇；(3) 策略互動 (賽局理論上的運用)。
This course aim to clarify the empirical anomalies that the standard economic model fails to explain. Behavioral economics is a cross-disciplinary field that combines the approaches of all behavioral science, in particular with economics, psychology, sociology, and biology. With this course, students will learn how to explain a behavior or an economic outcome with a precise and formal view. The topics include (a) choice, preference, and decision-making under risk and uncertainty, (b) intertemporal choice, (c) strategic interaction (game theory).    

	Course Objective

	本課程之目標為讓學生了解：
1. 行為經濟學的基本概念，並與傳統經濟模型作比較。

2. 行為經濟學如何補充傳統經濟模型的不足，以及它背後所藴涵的邏輯。

3. 行為經濟學如何和心理學與社會學的理論框架作結合。

4. 行為經濟學在實務上的運用。

The objectives of the course are to provide students with a foundation to:

1. Present the principles and methods of behavioral economics in a logical and amenable manner, contrasting them with those of standard models.

2. Illustrate how behavioral approaches have begun to supplement standard models and in many contexts offer superior explanations and predictions.

3. Provide a coherent psychological and social scientific framework underpinning the findings of behavioral economics.
4. Explain the policy implications of behavioral approaches, particularly when these differ from those of standard economics.


	Teaching Format

	講授與課堂討論

Lectures and Discussion

	Grading Standard

	1. 課堂參與 30％

2. 指定作業 30％

3. 期末報告 40％

1. In-class Participation 30%

2. Homework 30%
2. Final report 40%

	Reference/Text

	1. Angner, Erik (2012). A Course in Behavioral Economics. New York: Palgrave Macmillan. ISBN: 0230304540
2. Wilkinson, Nick, & Klaes, Matthias (2012). An introduction to behavioral economics (2nd edition). New York: Palgrave Macmillan. ISBN: 0230291465
3. Ariely, Dan (2011). 誰說人是理性的？台灣：遠見天下。 ISBN: 9789862166727
4. Caldwell, Leigh (2013). 定價背後的心理學：為什麼我要的是這個，最後卻買了那個？台灣：大是文化。ISBN: 9789866037764
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	Course content/ Progress / Documents

	Most class sessions will consist of both “hands-on” experiences in structured strategic situations as well as lectures about the theory underlying these situations. Discussion relating experiences in structured settings to both theory and practice are an essential aspect of the course.
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