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	Course Description

	As a professional manager, you need not only the management knowledge but also an insight on the circumstance your organization is facing. The most important aspect of the circumstance for a company is the market. Hence, a student of business should have some ideas about what the market is.
This course will teach you basic concepts of the market from an economist’s perspective. Of course, you can also learn markets from a sociologist’s perspective in the future. The economists’ way to understand markets starts from a study of the participants in markets. We assume that participants in markets are rational, and observe how these rational participants shape markets. There are two main participants in markets: consumers and producers. Hence, I will discuss consumers’ and producers’ behavior, and how they interact in markets. Since this is a course for business students, I will emphasis more on the producers’ side.
Moreover, I will talk also the system under which people are willing to participate in markets: participants have to know that they will not be robbed or defrauded before becoming consumers or producers. Governments are important for this system, so I will discuss the role of governments in markets, and some problems in markets from poor governance.
Your grade will be basically based on exams and a group project. For the group project, each group will be asked to design a problem, which will be solved later by another group. I hope your designed problems come from the difficulty you have ever met in companies. Your analysis for these problems should follow the logic you learn in this course. I will also ask for evidence of your viewpoints and efficacy of your solutions, so you will be used to the idea of evidence-based management. 

	Course Objective

	1. Students will have basic ideas on markets.
2. Students can know an economist’s perspective on the society.
3. Train students to participate the discussion of public affairs.

	Teaching Format

	lectures and group discussion

	Grading Standard

	1.Attendance and participation：10%
2.Quizzes：10%
3.Project: if you are a consultant：25%
4.Midterm：25%
5.Final Exam：30% 


	Reference/Text

	序號  作者        書名            出版社      出版年  出版地   ISBN#
1  Ivan Png   Managerial Economics   Routledge 2012 New York, NY   978-0-415-80948-1

	Course content/ Progress / Documents

	週次
日期
授課內容及主題
1
2014/09/15~2014/09/21
Introduction
2
2014/09/22~2014/09/28
Introduction: Why do We Have Markets?
3
2014/09/29~2014/10/05
Introductory Mathematics for Economics
4
2014/10/06~2014/10/12
Demand Side: Consumer Behavior
5
2014/10/13~2014/10/19
Demand Side: Elasticity
6
2014/10/20~2014/10/26
Supply Side: Cost and Perfect Competition
7
2014/10/27~2014/11/02
Supply Side: Monopoly
8
2014/11/03~2014/11/09
Market Equilibrium
9
2014/11/10~2014/11/16
Midterm
10
2014/11/17~2014/11/23
Strategic Thinking: Game Theory
11
2014/11/24~2014/11/30
Strategic Thinking: Game Theory
12
2014/12/01~2014/12/07
Strategic Thinking: Oligopoly
13
2014/12/08~2014/12/14
Strategic Thinking: Incentives Schemes
14
2014/12/15~2014/12/21
The Role of Governments in Markets
15
2014/12/22~2014/12/28
Asymmetric Information
16
2014/12/29~2015/01/04
Case Study and Discussion
17
2015/01/05~2015/01/11
Case Study and Discussion
18
2015/01/12~2015/01/18
Final Exam
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