Course Format
College of Management, National Sun Yet-Sen University
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	English Course Title
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	Class Format
	Elective
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	none
	Department
	B.M.

	Instructor
	Min-Hsin Huang
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	3

	Course Objectives

	The primary objective of this course is to gain a detailed understanding and practical working knowledge of research design and methodology fundamentals in management. This understanding requires a fluency in the terminology of research, as well as an appreciation of basic research techniques and concepts drawn from the filed of management. Secondary objectives include stimulating research creativity and critical thinking in the realm of research design and methodology, and introducing and integrating a wide variety of research techniques relating to design and methodology issues. By the end of the course, students should be able to use fundamental research concepts gained in the course in designing and evaluating research in management

	Course Outline

	1. To gain a detailed understanding and practical working knowledge of research design and methodology fundamentals in management. 
2. To include stimulating research creativity and critical thinking in the realm of research design and methodology.
3. To use fundamental research concepts gained in the course in designing and evaluating research in management.

	Teaching Format

	Lecture /Discussion/Research paper/ Presentation

	Office Hours:

	Wednesday15:00~17:00；Thursday15:00~17:00

	Grading Standard: 

	Leader presentations (60%)；Weekly written (20%)；Class participation (20%)

	Reference/Text

	1. Fred N. Kerlinger , Howard B. Lee, Foundations of Behavioral Research, 4th edition,2000,
Thomson Learning

2. Selected Journal Articles

	Course content/ Progress / Documents

	Week

Date

Content

1

2009/02/16~2009/02/22

Introduction

2

2009/02/23~2009/03/01

Research and Publishing

3

2009/03/02~2009/03/08

Science and Scientific Approach

4

2009/03/09~2009/03/15

Problems and Hypotheses

5

2009/03/16~2009/03/22

Constructs, Variables, and Definitions

6

2009/03/23~2009/03/29

Research Design: Purpose and Principles

7

2009/03/30~2009/04/05

Inadequate Designs and Design Criteria

8

2009/04/06~2009/04/12

Laboratory Experiments, Field Experiments, and Field Studies

9

2009/04/13~2009/04/19

Survey Research

10

2009/04/20~2009/04/26

Foundations of Measurement

11

2009/04/27~2009/05/03

Reliability

12

2009/05/04~2009/05/10

Validity

13

2009/05/11~2009/05/17

Methods of Observation and Data Collection

14

2009/05/18~2009/05/24

Multivariate Approaches (I)

15

2009/05/25~2009/05/31

Multivariate Approaches (II)

16

2009/06/01~2009/06/07

Getting Your Work Published

17

2009/06/08~2009/06/14

Reviewing

18

2009/06/15~2009/06/21

Course review




