Course Description

College of Management ,National Sun Yat-sen University

	Chinese Course Title
	美學消費與後現代行銷
	Course Number
	M4010010

	English Course Title
	Aesthetics Consumption and Postmodern Marketing 

	Class Format
	elective 
	Requirement
	none
	Department
	B. M.

	Instructor
	Albert Wenben Lai
	Credit
	3 credits

	Course Description

	Main contents of the course will cover the following issues:

1. introduction to anesthetics concepts. 
2. anesthetists and product designing principles. 
3. aesthetic systems within the consumption system of daily life
4. value supply chains of the aesthetics pursuing industries in Taiwan. 
5. main discourses of the postmodernism philosophy. 
6. visual aesthetics and the electronic commerce. 
7. aesthetics needs and customerization in the relationship marketing.

	Course Objective

	Students who participate this course will be exposed to several important concepts and research approaches about aesthetics consumption and postmodern marketing, including basic thoughts of aesthetic, aesthetic system in daily consumption activities, paradigms of postmodernism and the ethos, the value supply chains of the aesthetics pursuing and related industries, and some brand-new strategies in the marketing practices of the developed economies.

	Teaching Format

	Lecture; presentation; discusssion; and paper reviewing.

	Grading Standard

	1. class participation     20%

2. mid-term exam       30%

3. final exam           30%

4. term paper           20%

	Reference/Text

	1. Simonson, Alex, and Bernd H. Schmitt, (1997), Marketing Aesthetics: the Strategic Management of Brands, Identity and Image, New York, NY: Free Press. 

2. Gobe, Marc (2001), Emotional Branding: the new paradigm for connecting brands to people, London , New York, NY: Allworth.

3. Holbrook, Morris (1999), Consumer Value: A Framework for Anlysis and Research, London , UK: Routledge

4. Brown, Stephen (1995), Postmodern Marketing, London , UK: Routledge

5. 詹偉雄(2005)，美學的經濟：台灣社會變遷的60個微型觀察，台北：城邦。
6. 馬鳳林 (2004)，新古典主義—現代生活與傳統美學，中國湖北美術出版社。
7. 高宣揚 (2005)，後現代論，中國人民大學出版社。
8. 黃瑞祺等 (2003)，現代性，後現代性，全球化，台北：左岸文化。

	Course content/ Progress / Documents

	Main contents of the course will cover the following issues:

1. introduction to anesthetists concepts. 
2. anesthetists and product designing principles. 
3. aesthetic systems within the consumption system of daily life
4. value supply chains of the aesthetics pursuing industries in Taiwan. 
5. main discourses of the postmodernism philosophy. 
6. visual aesthetics and the electronic commerce. 
7. aesthetics needs and customerization in the relationship marketing.


