Course Format

College of Management, National Sun Yat-Sen University

	Chinese Course Title
	文化行政與管理
	Course Number
	D4010001

	English Course Title
	CULTURAL MANAGEMENT AND ADMINISTRATION

	Class Format
	elective 
	Requirement
	none
	Department
	Ph.D

	Instructor
	Chin-Tarn Lee
	Credit
	3

	Course Objective

	The structure of the course will enable students to become a creative arts manager by: (1) learning new laws and regulations, with an emphasis on the professional status required to work at the top, specializing in different types of arts management; (2) undertaking administration within both governmental and arts organizations; (3) understanding the social relevance of the arts and their cultural contexts; and, (4) developing student’s own projects based around his/her personal management skills.

	Course Outline

	 1. The Habitué of the Culture World
 2. Culture Sector: State Policy and Regulation
 3. Culture Sector: Art Museums and Galleries 
 4. Culture Sector: Culture Education and Art Schools 
 5. Culture Sector: Government Cultural Agencies 
 6. Culture Market: Culture Consultants, Dealers and Commercial Galleries 
 7. Culture Market: Auction Houses 
 8. Culture Market: Other Intermediaries (Culture Fairs, etc)
 9. Culture Publishing 
 10. Gatekeepers and the Reward System: Culture Bureaucrats, Culture Critics and Culture Historians 
 11. From Alternative to Up-coming
 12. Culture Prizes 
 13. Patrons of Culture: Culture Buyers and Collectors 
 14. Patrons of Culture: Corporate Intervention
 15. Culture Audiences 
 16. Culture, Money and Power

	Teaching Format

	Lectures & Seminars.

	Office Hours: 

	Tuesday  15：00-17：00  Location: Room 3032-2

	Grading Standard

	1. FOUR monthly essays (40%); 
2. ONE term paper (30%); 
3. Performance in seminars (30%).

	Reference/Text
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3. Duncan, Carol. Civilizing Rituals: Inside Public Art Museums. Routledge, 1995.
4. Williams, Raymond. Culture. London: Fontana, 1981. 
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	Course content/ Progress / Documents

	 Week 1: Introduction to this Course; Week 2: The Habitué of the Culture World; Weeks 3~6: Culture Sector;    

 Weeks 7~9: Culture Market;

 Week 10: Culture Publishing; Week 11: Gatekeepers and the Reward System;

 Week 12: From Alternative to Up-coming; Week 13: Culture Prizes
 Weeks 14~15: Patrons of Culture; Week 16: Culture Audiences; 

 Week 17: Culture, Money and Power;

 Week 18: Final Reports/ Works by Students


