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	Course Description

	Entrepreneurship research has been studied for dozen years, and it comes to fine pass now by the limitation of methodology. In the past, researchers used to adopt logic positivism as methodology in entrepreneurship studies but failed in deeper insights and impressive findings. For this reason, we advocate “narrative inquiry” as a new approach in entrepreneurship research.

Logic positivism emerged from 17th century and it dominated natural science research approach so far. However, there is not the only way to understand the world. Some scholars argue that there is another narrative knowing. Positivism believes that people can find the truth in objective view, but narrative thinking believes that the knowing is subjective and the truth is constructed. Human society is too complex and dynamic to be understood by only positivism. Therefore, the academic community started to turn to narrative thinking, and narrative inquiry happened.

This course will introduce the development and characteristics of narrative inquiry. Through the cases from published entrepreneurship researches, it demonstrates how narrative inquiry analysize and makes the findings closer to practice. We also provide our own case and narrate the experience to illustrate advantages of narrative inquiry applied in entrepreneurship research, such as broader lens and richer contexts.  PhD students who take this course are asked to do the exercise in applying the Narrative inquiry in conducting small scale study.



	Course Objective

	1. To build up the theoretic concept of Narrative Inquiry by reading latest journal articles.
2. To convey the way how Narrative Inquiry proceeds in conducting research to PhD students. 
3. To make students be familiar with conducting this methodology. 

	Teaching Format

	1. Lecture and introduction the core ideas and its abstract concept from the assigned readings by professor (1.5 Hrs) 

2. Discussion(1.5 Hrs)

	Grading Standard

	1.Participation & Discussion                20%
2.homework                                  10%

3.Mid-term paper                            20%                  

4.Exercises               　　              20%
5.Term paper                                30%
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