Course Format
College of Management, National Sun Yet-Sen University
	Chinese Course Title
	綠色行銷
	課號
	M4010014

	English Course Title
	Green in Marketing

	Class Format
	Elective
	Requirement
	none
	Department
	B.M.

	Instructor
	Ming-Rea Kao
	Credit
	3

	Course Objectives

	First, capitalism and the value of life. 2.natural capitalism, three, four green marketing, sustainability and growth limit of five, green business and marketing case.

	Course Outline

	1. awareness of green enterprise (business continuity) and differs from two traditional companies.

2.awareness of green marketing and traditional marketing to a different

	Teaching Format

	Lecture / Seminars/ Reports

	Office Hours:

	Tuesday 14:00-16:00; Wednesday 10:00-12:00

	Grading Standard: 

	Course scoring system has not been established

	Reference/Text

	Not yet been established course textbooks / reference books

	Course content/ Progress / Documents

	週次 Week
日期 Date

授課內容及主題Content

1 1 

2009/02/16 ~ 2009/02/22 2009/02/16 ~ 2009/02/22 

一、a 不敢面對的真相一、b New diet for AmericanA dare not face the truth of a, b New diet for American 

2 2 

2009/02/23 ~ 2009/03/01 2009/02/23 ~ 2009/03/01 

二、a 綠色的島二、b New farming (觀賞影片後，每人寫心得兩份) A green island 2, b New farming (watch videos, the person writing experience two) 

3 3 

2009/03/02 ~ 2009/03/08 2009/03/02 ~ 2009/03/08 

三、新自由主義(資本主義)與社會市場(資本主義) Neo-liberalism (capitalism) and the social market (capitalism) 

4 4 

2009/03/09 ~ 2009/03/15 2009/03/09 ~ 2009/03/15 

四、生命的價值 The value of life 

5 5 

2009/03/16 ~ 2009/03/22 2009/03/16 ~ 2009/03/22 

五、自然資本主義(概論) Natural capitalism (Introduction) 

6 6 

2009/03/23 ~ 2009/03/29 2009/03/23 ~ 2009/03/29 

六、自然資本主義(由學生報告) (2) Natural capitalism (by the Student Report) (2) 

7 7 

2009/03/30 ~ 2009/04/05 2009/03/30 ~ 2009/04/05 

七、自然資本主義(由學生報告) (2) Natural capitalism (by the Student Report) (2) 

8 8 

2009/04/06 ~ 2009/04/12 2009/04/06 ~ 2009/04/12 

八、自然資本主義(由學生報告) (2) Natural capitalism (by the Student Report) (2) 

9 9 

2009/04/13 ~ 2009/04/19 2009/04/13 ~ 2009/04/19 

九、期中考(演講) Mid-term (speech) 

10 10 

2009/04/20 ~ 2009/04/26 2009/04/20 ~ 2009/04/26 

十、綠色行銷(概論) Green Marketing (An Introduction) 

11 11 

2009/04/27 ~ 2009/05/03 2009/04/27 ~ 2009/05/03 

十一、綠色行銷(由學生報告) (2) Green Marketing (by the Student Report) (2) 

12 12 

2009/05/04 ~ 2009/05/10 2009/05/04 ~ 2009/05/10 

十二、綠色行銷(由學生報告) (2) Green Marketing (by the Student Report) (2) 

13 13 

2009/05/11 ~ 2009/05/17 2009/05/11 ~ 2009/05/17 

十三、綠色行銷(由學生報告) (2) Green Marketing (by the Student Report) (2) 

14 14 

2009/05/18 ~ 2009/05/24 2009/05/18 ~ 2009/05/24 

十四、小即是美 Small is beautiful 

15 15 

2009/05/25 ~ 2009/05/31 2009/05/25 ~ 2009/05/31 

十五、成長的極限 Limits the growth of 

16 16 

2009/06/01 ~ 2009/06/07 2009/06/01 ~ 2009/06/07 

十六、Beyond Growth Beyond Growth 

17 17 

2009/06/08 ~ 2009/06/14 2009/06/08 ~ 2009/06/14 

十七、綠色企業 Green Enterprise 

18 18 

2009/06/15 ~ 2009/06/21 2009/06/15 ~ 2009/06/21 

十八、期末考 Final exam 




