Course Format

College of Management, National Sun Yat-Sen University

	Chinese Course Title
	個體經濟分析
	Course Number
	 B4011006

	English Course Title
	MICROECONOMIC ANALYSIS

	Class Format
	Required
	Requirement
	none
	Department
	 Phd

	Instructor
	 Chi-Cheng Wu
	Credit
	3

	Course Objective

	The objective of this course is to learn how to apply the game theory to explain real world phenomena or provide a proof of your viewpoints. We hope every student could understand basic Economics theory, and then apply to real life.

	Course Outline

	(1)  Concept of Games: Elements of a game and concept of equilibrium

(2) Exercises: Learning how to solve a game.

(3) Readings: Learning modeling by reading papers

(4) Articles: Constructing models from articles- applying game theory to explain real world.

(5) Term paper—your own stories and model


	Teaching Format

	Lectures and class discussions

	Office Hours: 

	Tue. & Wed. 10:00-1200 am

	Grading Standard

	1. Homework: 15%

2. Participation (including quizzes): 15%

3. Midterm: 30%

4. Final exam: 40%

	Reference/Text

	1.he Theory of Industrial Organization / Jean Tirole
2.Game Theory: A Non-Technical Introduction to the Analysis of Strategy/ Roger A. MaCain

	Course content/ Progress / Documents

	This class included 9 lectures, which are scheduled as follows.

Lecture 1 Game Theory: Thinking Strategically

Article 1 “Crazy Little Thing Called Risk,” NYTimes, 97/11/19.

Article 2 “Yankees and Red Sox Competing for Santana, ” NYTimes, 2007/11/30.

Article 3 “Why catching fewer fish means catching more fish,” Economist.com, 2007/11/12.

Article 4 “Why Playing games with the planet,” Economist.com, 2007/09/27.

Lecture 2 Static Games: Continuous Strategies and Mixed Strategies

Reading 01 Liu Y., Daniel S. Putler, and Charles B. Weinberg (2004), "Is Having More Channels Really Better? A Model of Competition among Commercial Television Broadcasters," Marketing

Science, Vol. 23(1), pp. 120–133.

Reading 02 Charles J. C., Robert E. F., and Kristi L. K. (2002), “Financial Statement Audits, a Gam of Chicken?” Journal of Business Ethics, 41:1-11.

Reading 03 Narasihman, C. (1988), Competitive Promotion Strategies, Journal of Business, 61, 427-449.

Reading 04 Rao, R. C., Arjunji, R. V. and Murthi, B. P. S. (1995), “Game theory and Empirical Generalizations Concerning Competitive Promotion,” Institute for Operations Research and the Management Science, 14(3):89-100

Lecture 3 Sequential Games: SPNE and Repeat Games

Lecture 4 Basian Games and BE

Lecture 5 Signaling Games

Reading 05 Spence, M.(1973), “Job Market Signaling,” The Quarterly Journal of Economics, Vol. 87(3), pp355-374.

Lecture 6 Screening Games: Product Line Design and Price Discrimination

Reading 06 Villas-Boas, J. M. (1998), “Product Line Design for a Distribution Channel,” Marketing Science, Vol. 17(2), pp156-169

Lecture 7 Moral Hazard Problems: Channel Relationship and Incentive Design

Reading 07 Gerstner, E. and Hess J. D. (1995), “Pull Promotions and Channel Coordination,” Marketing Science, Vol. 14(Winter), pp.43-60

Lecture 8 Reputation Game: Chain-store Paradox

Lecture 9 Bargaining Games



