	Syllabus

	Chinese Title 
	公共關係與形象管理
	Course Code.
	N4516258

	English Title
	Public relations and image management

	Type of Course
	Lecturing
	Compulsory/

Elective
	compulsory
	Dept./Faculty
	EMBA

	Instructor
	HUANG, Pei-how
	Credit
	1

	Outline

	Mainly expounds the dialectical relationship between the public relations and image planning, and the basic theories of Public relations and image planning etc. Such as public relations and image of the planning

	Goal

	Let students understand the importance of the public relations and image management and the related issues. 

	Teaching Approach 

	lecturing, group discussion and case study

	Evaluation 

	Participation (individuals) 30%

Case study an Oral presentation 70%

	Reference/Text book

	Lecture notes

	Course Schedule

	 
1 2009/02/16 ~ 2009/02/22 public relations and image-building 
2 2009/02/23 ~ 2009/03/01 conduct marketing management philosophy and the types of conduct marketing 
3 2009/03/02 ~ 2009/03/08 Hierarchy
4 2009/03/09 ~ 2009/03/15 significance of public relations 
5 2009/03/16 ~ 2009/03/22 Strategic Public Relations 
6 2009/03/23 ~ 2009/03/29 public relations activities and techniques 
7 2009/03/30 ~ 2009/04/05 PR campaign design and management 
8 2009/04/06 ~ 2009/04/12 Public Relations Trends 
9 2009/04/13 ~ 2009/04/19 image types 
10 2009/04/20 ~ 2009/04/26 the elements of image 
11 2009/04/27 ~ 2009/05/03 image building, and features 
12 2009/05/04 ~ 2009/05/10 image of charisma 
13 2009/05/11 ~ 2009/05/17 Event Marketing 
14 2009/05/18 ~ 2009/05/24 Crisis Management 
15 2009/05/25 ~ 2009/05/31 Relationship Management 
16 2009/06/01 ~ 2009/06/07  Applications of customer relationship management - MRS system 
17 2009/06/08 ~ 2009/06/14 Data Mining and CRM technology 
18 2009/06/15 ~ 2009/06/21 Conclusion

	Office Hours

	 Saturday 10:00-12:00

Friday 13:00-15:00


