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	Chinese Course Title
	 調查研究方法研討
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	English Course Title
	 Seminar in Survey Research Methods

	Class Format
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	 Shin-I Shih
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	3

	Course Description

	    In social science research, survey is the most commonly used tool for investigating people’s attitudes, values, perceptions, and opinions. Being able to design and analyze surveys as well as interpret survey findings can be a valuable competency for business school graduates.


This course is geared to graduate students who are using/planning to use survey methods in their thesis or dissertation projects. This course will focus on designing, implementing, analyzing, and interpreting surveys. 


Students participated in this seminar need to have experience in designing a survey and would need to have completed a round of data collection half way through this course. For the first part of the course, students will use learned survey research methods to improve the survey that they’ve designed. For the second part of the course, students will apply survey analyses technique learned in this course on their own dataset and produce a final report with interpretations of the results.

	Course Objective

	   The learning objectives of this course are to help students:

1. Increase knowledge in sampling, item development, survey design, survey administration, survey analysis techniques, and survey results interpretation.

2. Gain hand-on experience in survey data analysis.

3. Apply knowledge and skills learned in their course to students’ thesis or dissertation project.
    At the end of the course, students will learn knowledge on and skills in how to design and conduct surveys with more rigor.

	Teaching Format

	A combination of class discussion, demonstration, and hand-on experience will be used in this course.


	Grading Standard

	Class Participation  20%

Assignments (10 each)  50%

Survey Project  30%


	Reference/Text

	1. Fowler, F. J. (2013). Survey Research Methods (5th edition). SAGE Publications. 

2. Groves, Robert M., Floyd J. Fowler, Jr., Mick P. Couper, James M. Lepkowski, Eleanor

Singer, and Roger Tourangeau (2009): Survey Methodology (2nd Edition). Hoboken, N.J.: John Wiley and Sons. 

3. Dillman, Don A., Jolene D. Smyth and Leah Melani Christian Internet, Mail, and MixedMode

Surveys; The Tailored Design Method (Third Edition) Hoboken, N.J.: John Wiley

	Course content/ Progress / Documents

	 Week 1
      Course Introduction
Week 2 
Types of Error in Surveys
Week 3
Sampling
Week 4
Nonresponse: Implementing a Sample Design
Week 5
Methods of Data Collection
Week 6
Designing Questions to Be Good Measures
Week 7
Evaluating Survey Questions and Instruments
Week 8
Survey Interviewing
Week 9
Preparing Survey Data for Analysis
Week 10
Analyzing Survey Data
Week 11
Survey Error in Perspective
Week 12
Survey Analysis —Data Cleaning and Preparation
Week 13
Survey Analysis —Scale Reliability and Validity
Week 14
Survey Analysis —Confirmatory Factor Analysis
Week 15
Survey Analysis —Regression
Week 16
Survey Analysis —Mediation/Moderation Analysis
Week 17
Final Report and Presentation
Week 18
Final Report and Presentation
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